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YOU LOVE TRAVELING, 
WE LOVE REWARDING YOU FOR IT! 

https://spiceclub.spicejet.com/signup 
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Join Now

SpiceClub BenefitsSpiceClub Benefits

Enjoy an enriched journey
at each tier 
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RADICO ORGANIC HAIR COLOURS 
IS THE ‘REAL ORGANIC’ THAT 

MAKES IMPOSSIBLE, POSSIBLE
A legendary fi gure of his industry, Dr (Hon) Prof (Hon) Sanjeev 
Bhatt, pioneered the world’s fi rst certifi ed 100% organic hair 
colour - 100% made of 100% organic herbs only. A feat that 
has no comparison. The life of Radico Founder, Mr Bhatt, is a 
saga of rejections, dejections, tenacity and ultimate victory! 
A one of its kind Indian brand, which is ‘Made in India’ for the 
world, Radico is replete with modernization and technology 
for ensuring sustainability along its production chain. 
Built on the strong foundational pillars of honest intent, 
compassion, quality and ethical practices the brand with 
global footprints, has targets to grow its portfolio.

For you, Radico, is an intuitive enterprise arising 
from a genuine need for protecting people from 

side effects of synthetic chemicals based hair dyes. Could 
you briefl y take us through this journey?
It is true that the health problems faced by close family 
and friends from using harsh hair dyes triggered the idea 
of developing a formulation for an authentic 100 percent 
natural hair colour from organic herbs. It was in the 90’s that 
I ventured into this daunting task to get the right organic 
and natural hair product, using India’s ancient knowledge 
of Ayurveda. I had an intuitive feeling that our ancient 
health system of Ayurveda would solve my quest. Met with 
scepticism, my initial forays of research and trials were a 
disaster incurring huge fi nancial losses and twice pushed to 
the brink of bankruptcy. My belief in my idea and Ayurveda, 
fortifi ed by the support of my wife Radha, weathered all 
hurdles. After knocking several doors for certifi cations, 
victory came when we got the perfect formulation with the 
support of our Japanese testing company. Radico is the only 
company in the world which got its green certifi cation at the 
fi rst attempt from the world bodies such as Made Safe, and 
EcoCert, after clearing rigorous quality standards.

What was the phase of the industry that proved to 
be advantageous when you launched your 

enterprise?
I am among the fortunate few for whom the timing of the 
birth of an idea and launch of the venture and demand 
for natural products proved to be very opportune. By the 
90’s the West had started coming back to the refuge and 
curative power of nature after decades of using synthetic 
and harmful chemicals that took a toll on people’s health and 
the environment, as well. In the 90’s, after India welcomed 
liberalization, the fad for organic and natural products 
picked up. Radico, which was an enterprise totally dedicated 
to encouraging use of natural products, was seen as meeting 
this aspiration for ‘organic’ and fi lling the gap. The rest like 
they say is history.

How is Al technology redefi ning businesses and the 
way of life?

I feel privileged to have seen more than 60 summers! I have 
realised that the one constant is continual evolution, which 
is another word for growth/change. I have witnessed the 
world manifesting in many ways technologically. From the 
days of the electronic to the digital and now Al Technology, 
the development and the experiences that they give have 
been mind-blowing, proving as game-changers of those 
times, respectively. Technology has been a major leap for 
mankind, which has opened a fl oodgate of opportunities 
besides providing ease of instant communication. Of my own 
experience, I can say that when I was establishing the business 
of natural and organic herbal hair colour, internet proved to 
be a blessing and asset, which helped me to connect globally 
for establishing brand Radico. I am embracing AI as the next 
frontier. We have developed an AI-based app that accurately 
predicts the exact shade of color that will appear on an 
individual’s hair after applying one of our specifi c hair color 
products.

How the is Radico transforming benchmarks best 
standards and practices?

The reputation of Radico rests on unfl inching commitment to 
quality, ethical business practises, smart strategies, customer 
centricity, and a deep sense of social responsibility, which has 
taken us to more than 100 countries and leading. Our credibility 
is backed by certifi cations from agencies having the toughest 
benchmarks for clearance. In fact, Radico products are 100 
percent free from synthetic chemical additives and safe 
for use by pregnant women. Also, Radico truly endorses the 
cause of sustainability by investing in advanced technology, 
automation, which are energy effi  cient, minimise errors, 
reduces production processes, saves time, gives better quality, 
all of which have taken the brand to its next level of venturing 
into natural and organic skin care products and cosmetics. 
The brand is also the fi rst in the world to get certifi cation for 
developing 100 percent herbal shampoo bar that saves water, 
besides a range of herbal kaajal (khol) and lipsticks.

What is the future that you envisage for Radico in 
the next decade or so?

My son, Krishna Bhatt, an engineering graduate and post-
graduate in entrepreneurship management from University 
of Cardiff, UK, is taking forward the exports and expansions 
plans of the company, besides our foreign offi  ces. He is 
diversifying the brands portfolio by venturing into herbal 
cosmetics and much more. l believe that Radico is India’s 
‘natural’ gift to the world and following this in letter and spirit 
will sustain us long-term!

SCAN THE QR CODE
FOR APPLE APP

WEB SITE: WWW.RADICO.COM   |   EMAIL : INFO@RADICO.COM

In Focus















 

 
 
 

 
 

 
 

 

 
 
 

 
  

 
 

 
 

 
 
 

 

 
 

 
 

 
 

 
 

 
 
 

 
 

 
 

 

 
 

 
 

 
 

 
 
 

 

 
 
 

 
 
 

 
 

 
 

 
 
 
 

 

ALL SIZES
FIT ONE.
No matter how big or small your package,
we deliver it with care.*

*T&C apply
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LET THE BEGINNING
BE SPECIAL.
BOOK A PRIVATE CHARTER FOR DESTINATION WEDDING
AND KEEP THOSE JOYFUL MOMENTS PRIVATE. FOR YOUR
PRIVACY, COMFORT AND SAFETY, BOOK NOW.  

Q400
BEST SUITED FOR
SMALL GROUP TRAVEL

BOEING 737
BEST SUITED FOR A GROUP TRAVEL
OF UP TO 200 PASSENGERS

T H E R E ’ S  A  C H A R T E R  F O R  E V E R Y O N E

For bookings: www.spicejet.com | charters@spicejet.com 
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SPICE STAR
A C A D E MY

SPICE STAR
A C A D E MY

Certificate in In-flight 
Management 

(Cabin Crew Training)

Certificate in In-flight 
Management 

(Cabin Crew Training)
with Bachelor of Business 

Administration*

Certificate in In-flight 
Management 

(Cabin Crew Training)
with Master of Business 

Administration*



*BBA and MBA from Amity University (Online)

Receive your Offer Letter on Day One.

Your runway 
To a glamorous 
Cabin crew job.

A glamourous career that pays handsomely 
awaits you. Out of 550 students, 400 are 
already flying with SpiceJet. Bears 
testimony that Spice Star Academy 
graduates are already ruling the skies. 
So don’t just aim for the stars.
Join Spice Star. And be a star.

contact@spicestaracademy.edu.in www.spicestaracademy.edu.in +91 8448881757, 
+91 8448881756.

**For those opting for BBA and MBA courses. Disclaimer: Past record is no guarantee of future prospects.
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CERTIFICATE IN IN-FLIGHT
MANAGEMENT IN 6 MONTHS
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CABIN CREW WITH SPICEJET

GRADUATION DEGREE 
FROM

AMITY UNIVERSITY**

GRADUATION DEGREE 
FROM

AMITY UNIVERSITY**
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cadetpilot@spicestaracademy.edu.in | www.spicestaracademy.edu.in | +91 9811006677
*On successful completion of training. 

STARS ARE 
CALLING STARS.

We offer a comprehensive 
course where you get to 
learn first-hand from the 
best professionals in the 
industry. So, be a star with 
Spice Star. 

CADET
PROGRAMME 
PIL   T
Join SpiceJet’s

and become a Pilot.*

ELIGIBILITY:

•   Must be an Indian National or an Overseas Citizen of India (OCI)   •   Age: 17 to 35 years   
•   Minimum height: 158 cm (approximately 5 feet 2 inches)  •   Must be fluent in English  
    (both verbal and written)
•   Minimum Educational Qualification: Higher Secondary (10+2) with a minimum score of 
     60% each in English, Physics and Mathematics 

memorable
moments
Be in the Spotlight
with SpiceJet!

Feeling on cloud nine with 
SpiceJet?
Share your best travel 
photos and get featured in 
Spice Route magazine! 
Drop your pics and flights 
details at 
marketing.ho@spicejet.com.

memorable
moments
Be in the Spotlight
with SpiceJet!

Feeling on cloud nine with 
SpiceJet?
Share your best travel 
photos and get featured in 
Spice Route magazine! 
Drop your pics and flights 
details at 
marketing.ho@spicejet.com.

Photo by Nishu Prasai
(Bagdogra - Delhi)

Photo by Arjun
(Bengaluru - Delhi)

Photo by Arpit & Avantika
(Dubai - Madurai)

Photo by Tushar Somani

Photo by Ujjwal Singh
(Delhi - Goa)

Photo by Khushi
(Delhi - Dharamshala)
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WE WOULD
LOVE TO HEAR
FROM YOU!

You may also visit www.dgca.nic.in or write to sugam@dgca.nic.in

If you have any feedback or 
suggestion on any aspect of our 

services, please send us an e-mail 

at custrelations@spicejet.com

You may also send your
feedback to the following:

NODAL OFFICER:
Mr Sachin Suri

nodalofficer@spicejet.com
+91 124 3913939

APPELLATE AUTHORITY:
Mr Kamal Hingorani

appellateauthority@spicejet.com
+91 124 3913939

THE MINISTRY OF CIVIL AVIATION, 
Government of India, has upgraded its 
Air Sewa portal, which is accessible 
through both interactive web portal and 
mobile app. The new version includes 
the following features:

a) Secure sign-up and log-in with   
    social media

b) Chatbot for travellers' support

c) Improved grievance management, 
    including social media grievance

d) Real-time flight status and detailed 
     flight schedule

Air Sewa is available at 
www.airsewa.gov.in
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